
Content Marketing Executive Role Description      

Kinetik Wellbeing is a health and wellbeing business that prides itself on producing a range of cutting-edge 

health products to the everyday home. We are involved in all stages of product development from initial 

design to getting products on the shelves and online at some of the biggest UK and global retailers and 

pharmacy chains Amazon, Boots, Superdrug, Argos…just to mention a few. Additionally, we’re proud to be one 
of the key suppliers of the NHS and we support the work of St John Ambulance through a donation being made 

for every purchase of a Kinetik Wellbeing device. 

Over the last year we have focused significantly on our own online presence, and we have seen strong growth 

online at kinetikwellbeing.com. We’ve seen the numbers increase considerably and we know that we have 
great products, with both the clinical validation and stamp of approval from independent parties such as 

Which? (two x Which? Best Buy endorsements at present) and Feefo (platinum customer service award). The 

next big area of focus and growth for us is in the content space, our ambition is for Kinetik Wellbeing to 

become the go-to source for reliable advice on how to help you manage your health from home. We want to 

deliver a multichannel content marketing strategy and we need your help! 

We are a growing team with ambitious plans for growth over the next few years. We currently have three 

offices: one in Hong Kong, one in Auckland (NZ) and then our head office is in Salfords (Surrey) where this 

position is based. To help us to continue to grow and build this global brand we are looking to recruit a bright 

and creative Digital & Content Marketing Executive to join us on a full time, permanent basis. 

As our valued member of the Digital and Partnership Marketing team, you will be responsible for both shaping 

and implementing our content strategy across all digital channels and working with other members of the 

team (e.g. design and campaign managers to ensure we deliver accurate and value generating content to both 

customers and prospects globally: Some of the responsibilities of the role include (but are not limited to): 

· Implementing our content marketing strategy, working closely with the wider digital and partnership 

marketing team 

· Develop and manage Kinetik Wellbeing’s tone of voice and ensure consistency in use across all digital 
channels and touch points 

· Adopt a data led approach to decision making through use of Google Analytics to understand user behaviour 

and content consumption 

· Developing marketing content which is keyword optimised (with support of our SEO tools) such as blogs and 

website content. 

· Develop and implement backlink strategy including identifying 3rd party websites and publications for Kinetik 

Wellbeing and creating keyword optimised content for these backlinked websites as part of the SEO activities. 

· Design email user cases and content as part of the CRM strategy which are delivered through our email 

automation software. 

· Developing and delivering social media content in line with our strategy, including developing approach for 

hashtags. Social media content creation including posts, stories and reels. Working with design assistant to 

brief them on the creative assets required for the social media content. 

· Responding to questions through social media, working with the customer care team to ensure accurate 

information is provided to our customers. 



· Managing the content strategy and plan for Your Wellbeing, blog and interactive tool section of the website. 

Aligning with Digital Marketing team to ensure content is aligned to marketing calendar. 

· Working together with customer care team to develop and refine FAQs to reduce call centre volumes and 

encourage self-serve 

· Developing content for PR activities including national press and healthcare publications. Working together 

with our resident GP to ensure all content is clinically accurate. 

· Producing all marketing materials and content in line with GDPR legislation. 

· Other ad hoc projects as and when required 

What we are looking for 

This is a brilliant role for someone who has approximately 2-5 years’ experience in marketing at an agency or 

brand side and is looking to grow their career and take responsibility for content creation and management 

across multiple platforms with an impact on a global scale. We are looking for someone with excellent writing 

skills, some experience in copywriting would be preferred and if possible, the candidate would have both a 

natural flair for design and experience in using website content management platforms (WordPress) and email 

service provider platforms (Klaviyo/Mailchimp). ) You’ll be proactive, hardworking and committed to producing 

the very best work, with a eye for detail and a way with words 

We would like you to have a strong academic record with a relevant marketing qualification or be interested in 

working towards one. Alongside this you’ll need to have excellent interpersonal and team building skills, 
experience managing tight deadlines and be flexible according to the needs of the business. 

We are a hard-working, fun and inclusive team. We like to reward hard work and offer learning and 

development opportunities for our staff. 

 


